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THE COH’s GOAL

Make research accessible, understandable, 
useable and relevant to interested individuals, 
groups and institutions working to generate 
effective solutions to homelessness.



Step-by-Step Process

Pull Quote

Data
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CHANNELS
• Homeless Hub
• Homelessness Learning Hub
• Weekly newsletter
• Blog
• Social Media
• Webinar
• Podcast
• Media



RESEARCH OUTPUTS…

LAYERING is important
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Knowledge Mobilization Case Study

NEW
• Guide
• Operations manual
• Tools and templates
• Logo & branding



Knowledge Mobilization
Phase 1: Launch

Week of Launch
“Introduce HF4Y”

Published on 
the Homeless Hub



Knowledge 
Mobilization
Phase 1: Launch

Shared via our
weekly newsletter



Knowledge Mobilization
Phase 1: Launch

Quick Zoom video
with the authors

• 8 mins recording 
broken into smaller, 
shareable videos



Knowledge Mobilization
Phase 1: Launch

Social media package
for staff and partners

Track #HF4Y hashtag



Creating 
social media content 
was done in
collaboration



Knowledge Mobilization
Phase 2: HF4Y 101

1-3 months post-Launch

“What does our audience need to know?”

Campaign ideas:

• Defining HF4Y terms
• Quotes

- highlight voices of youth, partners
• Explain core principles
• HF4Y vs Housing First

Tools
• Blogs
• Videos
• Social Media



Knowledge Mobilization
Training

3 parts:
- Intro
- Program Model
- Service Delivery



Knowledge Mobilization
Phase 3: THIS is HF4Y
3 months+ Post Launch

“THIS is how you do HF4Y”

• Webinar
- Allows for Q&A with report authors,
feedback from participants

• Blog Series
- Repurpose case studies, core concepts
within the guide and manual

• Video Series
- What HF4Y is vs. What it is NOT

• Audience-targeted content

Tools
• Blogs
• Videos
• Social Media
• Webinars



What’s Next?
KMb Continues…

• Publication of research on HF4Y 
demonstration sites - accompanied by 
blogs from the team, social media…

• Continue to implement feedback 
received on HF4Y Guide and Manual; 
release version 4.0…

• Create more practical tools & 
resources based on community need

• Update trainings to reflect new 
learnings

• Continue to present at sector-specific 
conferences nationally and 
internationally



Takeaways & Tips
• You’re already done the hard part of creating the 

content/identifying your key messages.

• Repurposing and layering your content allows you 
to reach your audience where they’re at without too 
much additional effort.

• Tackle the easiest layers first, one at a time.

• Use free tools like Canva (image creation), 
Hootsuite (social media scheduling)


